Marketing and Job Development for Youth and Adults with Disabilities 

Provided by Training Resource Network, Inc.

A 2-week course covering the key principles and hands-on tools for finding jobs for people with disabilities and other high-unemployment groups.

Timeline: 2 weeks

Objectives: The participant will:

· Understand how to use marketing research to understand employers and their needs.

· Learn how to develop brochures and other publications, as well as utilize special events, networking, and the web to establish business relationships.

· Learn to approach employers and represent job-seekers with confidence.

· Know the tools job seekers and job developers need to represent their best qualities, from resumes to skills portfolios.

Course Outline

Marketing

1
What is Marketing and How Does it Relate to Job Development?

1b
Market Research: Knowing the Business Community

2
The Business Movement toward Worker Diversity

3
Marketing Employment Services

4
Researching Regional Businesses

4b
Researching Local Businesses

5
Employer Attitudes toward Hiring Workers with Disabilities

5b
Regional Studies of Employer Attitudes toward Hiring Workers with Disabilities

6
Key Market Research Findings for Employment of People with Disabilities

7
Look for Those Employers Who Welcome People with Disabilities

8
Explore Seasonal Work for New and Different Job Openings

9
Internet-Based Market Research

10
"Court the Employer"

11
Using Accommodation Research in Marketing

12
Using Research to Build Long-Term Relationships

12b
Setting Up an Employer Advisory Committee

12c
Job Bank

13c
Summary: Marketing Research

Marketing Tools

1
Marketing Tools in Supported Employment

2
Using Publications as Marketing Tools

2b 
Design Principles in Marketing

2c 
Special Employer Events as a Marketing Strategy
3 
Use Photographs in Marketing

4 
Job and Career Fairs

5 
Use Your Business Card as a Marketing Tool 

6 
Common Business Cards Mistakes 

7 
Pubic Speaking and Marketing Presentations

8 
Presentation Kits 

9 
Direct Mail Marketing

10 
Job Sharing as a Marketing Tool 
11
Social Media on the Web

12
Using Facebook for Marketing
13 
Marketing Tools: A Summary 

Job Development

1 
The Eight Steps to Job Development

2 
Job Development through Networking

2b 
Incentives to Generate Referrals

2c 
More on Networking

3 
Approaches for Making Contacts

3b 
Getting through the Roadblocks to Talk to Hiring Decision-Makers

4 
Initial Meetings and First Impressions

5 
Gather Information in Initial Meetings

6  
Face-to-Face Interaction with Employers

7  
Direct Job Development Conversation

7b  
Responding to Employer Objections

7c  
Responding to Employer Objections

8  
Disclosure of Disability to Employers

9  
Disclosure of Disability is a Personal Decision

10 
Employment Hiring Incentives

11 
The "Close": Can You Explain Why Your Job Program Is Low-Risk to Employers?

12 
Self-Assess Your Job Development Listening Skills

13 
Collaboration with Other Organizations that Do Job Development

Job Development Tools

1 
Tools of Job Development

2 
Applicant Resumes

3 
Cover Letters and Letters of Introduction

4 
References

5 
Video Resumes

6  
Skills Portfolios

7 
Using Job Carving as a Job Development Tool

8 
Setting up the Job Interview

9  
Keep a Marketing/Job Development Calendar to Organize Contacts

10 
Ask Prospective Employees to Be Active in their Job Search

11 
Make Job Development Everyone’s Job

12 
Summary: Job Development

Instructors
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A widely sought-after speaker and consultant, and well known advocate for people with disabilities, Dale DiLeo has provided training throughout the US and in Canada and Europe on community inclusion for persons with disabilities. Dale has trained over 100,000 participants over the past 35 years, serving as the keynote for the European Union of Supported Employment, both in Oslo, Norway and Barcelona, Spain. He has consulted with state and private agencies, universities, professional associations, and corporations. He is the Past President of the Board of the Association for Persons in Supported Employment (APSE), and is the lead author of that organization's highly respected Ethical Guidelines in Supported Employment.
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Dawn Langton has been a public relations and marketing professional for over twenty years. Since 1990, she has been editor of Supported Employment InfoLines. As editor and marketing director of Training Resource Network, she has edited over 25 books in the disability field. She is the co-author of Get the Marketing Edge: A Job Developer's Toolkit for People with Disabilities.


As president of DL Networks, she provided counsel to over 50 nonprofit organizations primarily marketing employment services to businesses. With a master's degree in management from Anitoch New England Graduate School, she is also an accredited member of the Public Relations Society of America and past treasurer of the association's Northern New England chapter.


She worked for 10 years as director of public relations in higher education and as a newspaper editor and reporter. She also has written articles for numerous national and regional publications and conducted classes and trainings on public relations and marketing topics since 1982. In addition, she has been an adjunct faculty member at New England College, teaching upper level public relations courses.

Course Process

Due to the complex nature of evolving vocational technology and the need for answering questions, monitoring participation, and facilitating discussions, this project utilizes the structured, instructor-guided approach. The courses offered are semi self-paced. It allows the user to have more control of the learning process and proceed at his or her ideal pace within the parameters of the instructor’s assignments and time span.

Log-in: The course is password protected and requires each accepted registrant to log in with a unique user name and password. This allows the instructor to monitor emails, participation, and completion of activities.

Course Tracking: The course allows the user to log in and out as they please at any time of day or night and return to the exact page where he or she left off.
Content: Web pages provided written, audio, and video content for each topic. The interactive exercises include pop-up responses to answers submitted by students. 

Assignments: Each week’s assignments are posted and included downloadable text and files to be read.

Activities: There are a variety of interactive exercises throughout the course, including quizzes, text entry, matching, case studies, etc. Each section also ends with an activity.

Forum: A class forum is posted with instructor-guided group discussions and a place for group questions.

Further Reading: Web links are provided for each topic for participants to explore special areas of interest over the internet.

Post-Test: There is a multiple-choice post-test completed at the end of the course.

Process: The course lasts two weeks. Time required per week varies by individual, but is approximately 10 hours. 

Requirements: Participants need a computer, internet access, certain free, standardized internet software (video player, Acrobat Reader, a current browser), and an email address.

Reporting On-Line Problems: A link remains available that allows participants to report any bugs or difficulties experienced as they occur.
